Ready-to-Eat Food

New Hampshire’s Proposal



Variables

Hot and Cold

Cooking and Heating

Portions and Serving Sizes
Packaged and Unpackaged Items
Eaten on or off Premise
Prepared on or off Premise
Direct Sale or Self-Serve



Revised Proposal

1.12, Beady-to-Eat Food.

(a) Restaurant Style Food and Service, — Restaurant style food offered forzale in a manner similar to

restaurants mcluding advertising. service. and sale where a customer places an order andreceives
prepared food. This type of foodis ready for mmmediate human consumption and does not require any

cooking or heating preparation by the customer.

(b} Self-Service from Bulk — Bulk food offered forsale from a retall displaw case_such as donuts.
muffins ete. This tvpe of foodis ready for immediate human consumption and does not require any
cooking or heating preparation by the customer.

{c) Single-Serve Packages — Single-serve portions that are pre-packagedby the seller and are ready
for mnmediate human consumption and doesnot require any cooking or heatingpreparation by the

CUETOITEr.

NOTE: The sale of an individual piece of fresh fruit (like an apple, banana, or orange) is allowed by count.
(Added 2004) (Amended 20XX)

1.12.2, Methods of Sale. — E=

basold b it 1EUTR 0¥ Coan =ALELTE mgst—: Beadvto eat foodmavbe sold by weight,

measure. or count(i.e. by piece. portion. or serving). [f pre-packaged. the product shall havethe appropnate

statement of quantity set forthin the curent edition of NIST Handbook 130, Uniform Packagmgand Labeling
Femulation LR].

(Amended 1993 and 20XX)




Restaurant Style

BOUP OF THE DAY




Similar Products
Different Methods of Sale
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Meal vs. Entrée
Different Methods of Sale




Hot Chicken
Different Methods of Sale
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New Hampshire’'s Proposal

1.12, Beady-to-Eat Food.

{a) Restaurant Style Food and Service. — Restaurant style food offered forsale in a manner similar to

restaurants mcluding advertismg. service. and sale where a customer places an order andrecerves
prepared food. This tvpe of foodis ready for mmmediate human consumption and does not require any

cooking or heatingpreparation by the customer.

(b} Self-Service from Bulk — Bulk food offered forzale from a retail displawv casze such as donuts.
muffins etc. This tvpe of foodis ready for itmmediate human consumpton and does not requure any
cooking or heating preparation by the customer.

{c) Single-Serve Packages — Single-serve portions that are pre-packagedby the seller and are ready
for mnmediate human consumption and does notrequire any cooking or heatingpreparation by the
custormer.

NOTE: The sale of an individual piece of fresh fruit {like an apple, banana, or orange) is allowed by count.
(Added 2004) {Amended 20XX)

3 . _ : - —+ Beadvto eat foodmayv be sold by weight.
measure or count{ie . by piece portion. or serving). If pre-packaged. the product shall have the appropnate

statement of quantity set forthin the curent edition of NIST Handbook 130. Uniform Packagngand Labeling
Feoulation LE].

(Amended 1993 and 20XX)

1.12.2. Methods of Sale. — Es




	Ready-to-Eat Food
	Variables	
	Revised Proposal
	Restaurant Style
	Similar Products �Different Methods of Sale
	Meal vs. Entrée�Different Methods of Sale
	Hot Chicken�Different Methods of Sale
	New Hampshire’s Proposal

