Gasoline taxes’ hurt.
To dramatize the facts
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Gasoline Pumps

Service station pumps may be in
for a long-overdue face-lifting: a
new computer that will enable re.
tailers to point up the high cost of
federal and state taxes on each and
every sale of gasoline. '

The basic idea isn't new; it's been
kicked around, off and on, for vears.
But scrious consideration is  being
given to it now, as o protective
weapon to help combat spiraling gaso-
line taxes.

Active  discassions  and - planning,
have been under way since last fall,
injecting new  life inte a dormant
project that many oil men feel could
be the answer to the tax problem.

In many states, combined federal
and state taxes already account for
more than 50% of the cx-tax price of
~onventiomal motor  fucls—and  the
end apparently isn't yet in sight, 'The
Eiscnhower Adininistration, for onc,
is insisting on another Y2 ¢-per-gal. in-
crease in the federal tax to support
the roadbuilding progrom.

Concrete proposals for iwo new
computer heads were unveiled this
week at the annual meeting of the
Gasoline Pump Manufacturers Assn.
in White Sulphur Springs, W. Va.

They were presented by A, L. Bur-
ton, dircctor of reséarch for Veeder-
Root, Inc., Hartford, Conn. He intro-
duced sketches of workable computers
that would hammoer the gaseline tax
story home to the public.

One (above, left) is a “piggyvback”
affair “that would be built into stand-
ard pumps, It would sit astride the
top of the pump housing, and would
compute the total tax on cach sale,

This would be in addition to the
standard computers - that - record - the
total sale (including taxes), the num-

ber of gallons, and the price per gal-

fon,

The supplemental computer unit
would reset and  synchronize aato-
matically with other indicators, s

figures would be visible on both sides
of the pump.

Thus, motorists would be remind-
ed—and needled—constantly, in dol-
lars and cents, of the taxes involved
in cach and cvery purchase.

The sceond, more mvolved com-
puter would do the same thing, and
more. It would represent o redesign
of the head and face of the pump
itsclf to make Ave separate computa-
tions visible, compared to the present
three. _

One would show the price ox-tax,
and  another immediately below it
would compute the sum of federal,
state, and local taxes separately.

Computers at the right would show
the total cost for the consumer {in-
cluding taxcs), the number of gallons
purchased, and the price per gallon,

The proposals crystallize the think-
ing of many pump manufacturers
and oil industry experts on tax and
public relations problems,

Theon Wright, managing director
of the Gasoline Pump Manufacturers
Assn., and members of his group have
been working with ofl trade associ-
ation representatives for months on
the project.

Veeder-Root was brought into the
picture to cxplore the possibilitics,
and ta prepare  some  preliminary
sketches, Tt was these sketches that
were shown at the meeting,

Whether the proposals ever make
the transition from drawing boord to
service station, however, hinges most-
ly on the oil industry's zeal to meet
the tax problem head-on.

Burton emphasized that, mcchani-

cally speaking, it is feasible to produce
“the new computer heads to caleulate
.-taxes scparately, and in synchroniza-

tion with standard cguipment,

He fecls, and pump manufacturers
concur, that if the oil industry really
wants them, and is willing to pay the

May Show Tax Burden

price, the omly guestions to be resolved
are final design and manufacture.

Since pump sales have been de-
pressed  for the past several years,
there is no doubt that the manufac
turers would jump at something that
would revitalize their operations.

Thus, it would appuear that the
oil industry's appetite for a harder-
hitting .approach is. the key to the
whole matter. Gasoline is one of the
few commoditics still sold on a tax-
included basis—and the tax percent-
age far exceeds the wartime luxury
taxes that stll linger on,

Oil companies, marketers, and
iobber-dealer associations are deep-
Iy concerned about the crushing tax.
burden, ond the tendency of legisla-
tures to raise the ante regularly.

Only last week, for exmaple, the
American Petrolcum  Institute's Serv-
ice Station Advisory Committee rec-
ommended  that  gasoline  taxes  be
posted  scparatcly on service station
price signs,

The recommendation was made by
W, W, Wright, senior vice-president
of Sun Qil Co., and chairman of the
committee, at API’s Marketing Divie
sion meeting in Clevelund,

Ile noted that even in the states
where separate posting is required Dy
Taw, many dealers sl combine the
two items. These states are Texas, In-
dizna, Arkansas, IMlorida; Missouri,
and Pennsylvania, ' ‘

M. }. Rathbone, president of Stand-.
ard Oil Co. (N. J.), and chaimman of
the API, told the same meeting that
“hold, imaginative thinking” is need-
ed to find new ways to merchandisc
gasoline.

. .And he made a special point of the
“inroads that taxes have wade into

our margins . . . and [our] concern
about passing on to our customers
any further increases that might oc-
cur.”

He urged the industry to consider
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all “sreasonable steps which might be

tried to get.. this tav issue into the
open.’

The cost of rapiqcmg the old-iype
gasoline pumps with the new ones

could be a real stumbling block, how-
ever; several hundred miHion dollars

might be involved.

Oil marketers currently ave spend-
ing $4S-million te $50-million a year
for pumps installed at new facilitics,
and as replacements for  worn-out
mechanismis, Pumps have a normal
lifc of sbout 15 years,

Standard models ran around. $500
cach at present. Tailored designs and
couplings to meet individual company
taste and requirements incrcase the
cost of many pumps, however,

The proposed “piggyback” modcl
would run, according to very rough
estimates, about 15% to 20% more
than standard pumips.

The more complicated computer
head obviously would cost stitl more,
but no cstimates were attempted be-
causc of the many intangibles in-
volved.

Conscrvative estimates indicate that
there are a half-miltion or more gaso-
line pumps in use now throughout the
country, so full replacement—even on
a gradual basis—could mcan expen-
ditures of a quarter-billion dollars or
more for the entire industry.

While this is being considered,
other experiments are being tried
with credit cards and pump heads .
to emphasize the tax story, '

Stindard Oil Co, of California for
the past year has bheen testing a de-
vice that stamps gallons, price, and
taxes on the credit-card customer’s, -
purchase receipt:

And Standard O Co., (Ohio) is
experimenting with a tape in the
pump head to tabulate sales, and to
expedite accounting  procedures,

Thought is being given, too, to the
possibility of using clectronic. systems
ingtead of computers on the pumyp
heads, This could lead to extensive
use of business machine attachments
to record #ll types of information on
the sales slips. _

What makes the problem so in-
volved, however, are the many de-
signs and models that oil companies
are now using, Says GPMA’s Wiright
plaintively:

“There are just too many differgnt
pump designs, Oil companies could
save themselves a lot of problems and

‘headaches by simplifying  their  re-
quirements.”

But that, he conceded, would mean
that the distinctive stvles and designs
of the various companics would have
to play secondary roles.
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